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I.  Course Objectives

This course aims to provide a learning environment where students can study current business practices involving some well-known corporations and their strategy, products, challenges and problems.  Students can expect to sharpen their English reading skills as well as broaden their business knowledge.  To achieve these objectives, each student should plan to study at least three to four hours before coming to class every week.
II.  Class Activities

We will conduct the first hour of the class by highlighting some key phrases of the assigned article of that day.  The emphasis will be on the complete sentences.  Students are responsible for checking out all the unfamiliar vocabularies before class.

As for the second hour of the class, we will devote half of it to elaborate on the business implications of the article, particularly relating it to Taiwanese firms’ current state and future.  We will then use the other half of the second hour to ask students to form small groups to practice writing sentences by incorporating the key phrases highlighted that day.

III. Reading Assignments

We will read articles from New York Times, BusinessWeek, Fortune, and Time. Due to copyright, I can’t post the articles online. Students are responsible for getting copies of the assigned articles from the campus copy center themselves.  

IV. Grading Policy

1.  
Mid-term exam

50%

2.
Final exam


50%

V. Final Notes

Students are required to finish reading the assigned article before class every week. If you are up to this task, you can get a lot of business knowledge as well as English reading skills from this course.  Hopefully, this will prepare you for a future career where national boundaries are fast disappearing.  More fundamentally, when you walk away from this course at the end of the semester, I wish you take with you not only the specific cases we covered in the class, but also an intellectual curiosity to embrace different views to arrive at a more complete picture of the business world.

