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Seminar in Consumer Behavior

{EERZLED : MHAIX Yimei Lin ( yimeiccu@gmail.com - $£RIET 318)
EREE . 1tR8bx 225
LFRIEE : Thur. 13:15 - 16:00.
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C1: Market Research and Consumer Behavior
C2: Marketing in a Digital World
C3: Marketing in an Analog World
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Intro. to Consumer Behavior

C1-1: Consumer Behavioral
Fundamentals

C1-3: Marketing Research
Fundamentals

C1-2: The Consumer Decision Process
C1-4: Marketing Research Data
Collection & Analysis,

C3-1: Digital Dominance of the Analog
World

C3-2: Analog Resistance

&R BFR—R
C3-3: Digital & Analog Symmetry

C3-4: Analog Transformation

C2-1: Developing Innovative New
Products

C2-2: Persuading Customers to Buy
Products

C2-3: Effectively Distributing Products

C2-4: Setting the Right Prices
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