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Case Studies on Corporate Business Strategies

College of Management, CCU
Fall 2026

“Good science is good conversation.”

Time: EMBA Schedule Instructor: Chia-Wen Hsu
Classroom: Case Rm. 564 E-mail: cwhsu@ccu.edu.tw
Office: Rm. 446 Office Hours: by appointment

(® Nature and Scope of the Course
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(® Course Requirements
1. fi &7k ¥ %2 (Meaningful Participation )
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v Active Listening: Is the participant a good listener?

v Relevant Discussion: Are the points made relevant to the discussion? Are they linked to the
comments of others and to the themes that the class is exploring together?

v Value-adding Inquiry: Do the comments add to our understanding of the situation? Do they cut
to the core of the problem? Is there a willingness to test new ideas?

v Constructive Questioning: Is there a willingness to challenge the ideas that being expressed in a
constructive manner?

v Integrative Conversation: Does the participant show efforts of integrating cases, readings, or
theoretical arguments learned from past classes?
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® Grading Policy
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