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This graduate seminar develops two core competencies: critical evaluation of
marketing literature, and judgment about the boundary conditions of marketing
frameworks in real decision contexts. Kotler serves as shared vocabulary
through assigned pre-class reading; class time is devoted to challenging
textbook propositions with academic literature, testing frameworks against
cases, and applying both to an industry-sponsored project with Xingfu Juan (3
18 #: % #5), in which the client sets the problem and student teams solve it.
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Kotler, P., Keller, K. L., & Chernev, A. (2022), Marketing Management, 16th
Edition, Pearson. ( %ﬁffii}% ﬁﬁ)
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Kotler, P., & Keller, K. L., Marketing Management ( ¥ X} ) > #%& x4t °
ZH7HAF] : Journal of Marketing ~ Journal of Marketing Research ~ Journal of
Consumer Research ~ Journal of the Academy of Marketing Science ~ Journal of
Retailing % -

FEF X 3% 42 2 ¥ Participation & Discussion — 10%

2R P 1B A XEK L F| 4R 4 Individual Literature Critique (W9) — 40%
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SO=("Journal of Marketing" OR "Journal of the Academy of Marketing Science" OR "Journal of Retailing")

BREEME Web of Science # % X, (Topic)
W4 BEEBE "service-dominant logic" AND (value co-creation OR value-in-use)

W5 STP LA K R%

(market segmentation OR targeting) AND personalization AND review

W6 #9240 2% ) 5

"social commerce" AND (continuance intention OR purchase intention) AND

review
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"customer journey" AND touchpoint AND (framework OR conceptual)
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"brand equity” AND consumer-based AND framework ; # B "brand

meaning" AND co-creation
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"influencer marketing" AND (credibility OR expertise OR authenticity) AND

review
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algorithm* AND (audience OR visibility) AND platform AND marketing
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"platform dependence" AND (retail* OR seller) AND governance

W14 % 4§ "reference price"” AND (promotion depth OR price expectation)
W15 & "marketing attribution" AND (multi-touch OR model) AND limitation*
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("artificial intelligence" OR "generative AI") AND marketing AND (agenda
OR framework)
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