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Mumford, M. (Ed.). (2012). Handbook of organizational creativity. London, UK:
Academic Press.

Runco, M. A. (1997). The creativity research handbook. Cresskill, NJ: Hampton, Press.

Runco, M. A. (2007). Creativity theories and themes: Research, development, and
practice. Oxford, UK: Elsevier Academic Press.

Sternberg, R. J. (Ed.). (1999). Handbook of creativity. Cambridge, United Kingdom:
Cambridge University Press.

Zhou, J., & Shalley, C. E. (Eds.) (2008). Handbook of organizational creativity. New
York: Lawrence Erlbaum.
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® Creativity Research Journal
® Creativity and Innovation Management
® Journal of Creative Behavior
® Psychology of Art, Creativity, and Aesthetics
® Thinking Skills and Creativity

i HEEFEMAR # Y LRERMEE

HEBE
M iRE WEREH (ppt) WREREE WISk S
teaching
materials CO#EERER CBEHRHEBEAR CIE fth
HEBHE | Egan [ AR WELOERS BREESnEE
teaching
methods WEE CJE
L EIN %8 % Plok (g% 1T %
[ BRI (8@ 454 [ 8 % 4p 4 | BRI
W:=E : R [J#
(2=
® X | ®AEHE (10%) (BAr) : g%—iﬁ%@]f@;“ﬁglf%iﬁ AfE B e
® FEDIHIZHEIGTE LR (10%) (i) Fbl* gL Al 2 ¢
- BAIR B2 ZHFRTE R (rubric) -
SETH ® T¥3pfdrsicdh (10%) 34 Goodinfo ~ PA4R R ~ 2 F3URRI %
[;%tf shoo FE T PR R E B AN F R 2024 E SH T (2330)
"i ”‘;‘ on 4 B 14 47 Bed} -
0058 O EEARIRHEVIR FR (30%) (L) P REA RS Fa N
T B AR R F AL N AR R R FH W e
Bl o ER TR EeE Y45 o pIR S T HZEFEXRFTF TR D)
EE QR -QFR @A~ O)FE 4%~ (©)Demo~ (NEIR ## > (®)
BIRAS ORI RVREFE cFL 5 WP AI- PREEHFT I AL (1
KRHAM BRphExrodE 1o QB RNER) B AR
FVVR XA AR W - % o - iF office hours ¥7 ¥ fF itk o
® F%E(Z AR 3 EF E)30%)
® =Fi¥r- #Z Arw4(10%)




Syllabus of Creativity Development 3

® Ll R E(G0% 0 2P X 20% - FF 10%)
® AR RZ 2P AR (10%)
PP ARE AT h el o

FAT R

& FHELRERLFI SH
WP B ens

® [FHI{TRSAG iy LR

prepared )

P FfEr FE w2 §Y EF o (beengaged)

f@i EE-EE Y § 4 o (make contributions to the happy learning climate )

Sr g F SRR T thde A o

pEE YRR o 2 FgE REAL T A%
> (‘be punctual )
o ERREL FEY Ee (be

fid
5

HEER

teaching MECourse 2 &R 1= 415 OBMEFIEHTH R

resources

® % 1 4t (Yu-Shu Chen) - %3
26 ® & i : University of Minnesota Ph.D. (human resource development)
. ® 77 gAkl B 45 R FREfZ A~ A 4 TR E ~ st

B i ; q 4B Rlig 4~ gl 4 B~ QIR B ALfR PRI
instructor’s ® kT ER- 4314%

information
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weekly scheduled contents

Week 1 ( 9/8)

® i 37 : Introduction > 4 ‘e
® [F:# : Syllabus - O sole mio

Week 2 ( 9/15)

® 1 37 : A historical view of creativity research & 635 % Pareto ;=
® [ : Kaufman & Sternberg chap. 1 ; 5 > p. 227

McCARTHY, R. O. B. Y. N., & Pittaway, S. (2014). An historical exploration of creativity research. In The future of
educational research: Perspectives from beginning researchers (pp. 111-120). Rotterdam: SensePublishers.
Shalley, C. E., & Zhou, J. (2024). Organizational creativity research: A historical overview. In Handbook of
organizational creativity (pp. 3-32). Psychology Press.

Week 3 (1 9/22 )

® i 37 : Theories of creativity &3] ix 4 4772
® [ : Kaufman & Sternberg chap. 2 ; F# 7y > p. 1915 g B % = &

Beghetto, R. A., & Kaufman, J. C. (2022). Theories of creativity. In Creativity and Innovation (pp. 23-36). Routledge.
Amabile, T. M. (1993). What does a theory of creativity require?. Psychological Inquiry, 4(3), 179-181.

Week 4 ( 9/29 )
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® 1 37 @ Assessment of creativity &34 ¥ 66 344 ~ 2 F (game)
® i : Kaufman & Sternberg chap. 3 ; Mt 55 » p. 234

Long, H., Kerr, B. A, Emler, T. E., & Birdnow, M. (2022). A critical review of assessments of creativity in
education. Review of Research in Education, 46(1), 288-323.

Sternberg, R. J. (2012). The assessment of creativity: An investment-based approach. Creativity research
journal, 24(1), 3-12.

\Week 5 ( 10/6 )

® 1 37 @ Cognition and creativity &7+ & 3 ;2 (1)

® 2 : Kaufman & Sternberg chap. 5 ; st 5 » p. 158
Mumford, M. D., Hunter, S. T., & Byrne, C. L. (2009). What is the fundamental? The role of cognition in creativity and
innovation. Industrial and organizational psychology, 2(3), 353-356.

Week 6 ( 10/13)

4 4 : Personality and creativity &~ & = (2)
® R&:# : Kaufman & Sternberg chap. 6 5 & 43 > p.128

Selby, E. C., Shaw, E. J., & Houtz, J. C. (2005). The creative personality. Gifted Child Quarterly, 49(4), 300-314.
Puryear, J. S., Kettler, T., & Rinn, A. N. (2019). Relating personality and creativity: Considering what and how we
measure. The Journal of Creative Behavior, 53(2), 232-245.

Week 7 ( 10/20 )

® o 4% : Organizational creativity &~ F 47 1 L = (3)
® i : Kaufman & Sternberg chap. 8 ; w3t 5 » p. 196

Woodman, R. W., Sawyer, J. E., & Griffin, R. W. (1993). Toward a theory of organizational creativity. Academy of
management review, 18(2), 293-321.

De Vasconcellos, S. L., Garrido, I. L., & Parente, R. C. (2019). Organizational creativity as a crucial resource for
building international business competence. International Business Review, 28(3), 438-449.

Week 8 ( 10/27 )

® 1 1% : Everyday creativity & NM ;= (4)
® F : Kaufman & Sternberg chap. 10 ; fe## 55 > p. 186

llha Villanova, A. L., & Pina e Cunha, M. (2021). Everyday creativity: A systematic literature review. The Journal of
Creative Behavior, 55(3), 673-695.

Benedek, M., Bruckdorfer, R., & Jauk, E. (2020). Motives for creativity: Exploring the what and why of everyday
creativity. The Journal of Creative Behavior, 54(3), 610-625.

Week 9 (111/3)
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Week 10 ( 11/10)

® 3 37 : The neurobiological foundation of creativity & SCAMPER(5)
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® 3 : Kaufman & Sternberg chap. 11 ; £4s % - p. 51

Boonpracha, J. (2023). SCAMPER for creativity of students’ creative idea creation in product design. Thinking Skills
and Creativity, 48, 101282.

Week 11 ( 11/17)

® o 47 : Cross-cultural perspectives on creativity & TRIZ(6)
® F : Kaufman & Sternberg chap. 14 ; 5% > p. 205

Hempel, P. S., & Sue-Chan, C. (2010). Culture and the assessment of creativity. Management and Organization
Review, 6(3), 415-435.

Tesluk, P. E., Farr, J. L., & Klein, S. R. (1997). Influences of organizational culture and climate on individual
creativity. The journal of creative behavior, 31(1), 27-41.

Week 12 ( 11/24)

® o 47 : Functional Creativity & The World Café(7)
® F:f : Kaufman & Sternberg chap. 16 ; Juantia Brown

Cropley, D. H., & Kaufman, J. C. (2012). Measuring functional creativity: Non-expert raters and the Creative Solution
Diagnosis Scale. The journal of creative behavior, 46(2), 119-137.

Week 13 ( 12/1)

® o i7 : Creativity and Motivation &= & 2 % 1% (8)
® F:f : Kaufman & Sternberg chap. 18 ; % &3 2% » p.89

Runco, M. A., & McGarva, D. J. (2012). THEORIES OF CREATIVITY AND MOTIVATION. Cognition and motivation:
Forging an interdisciplinary perspective, 468.

Byron, K., & Khazanchi, S. (2012). Rewards and creative performance: a meta-analytic test of theoretically derived
hypotheses. Psychological bulletin, 138(4), 809.

Week 14 ( 12/8 )

® o %7 : Group creativity & | #+% 7% (9)
® [ : Kaufman & Sternberg chap. 19 ; #- 5

Goncalo, J. A., & Staw, B. M. (2006). Individualism—collectivism and group creativity. Organizational behavior and
human decision processes, 100(1), 96-109.

Week 15 ( 12/15)

® o %7 : Creativity and intelligence & + " & 1 4%
® 3 : Kaufman & Sternberg chap. 21 ; #- 5

Amabile, T. M. (2020). Creativity, artificial intelligence, and a world of surprises. Academy of Management
Discoveries, 6(3), 351-354.

Week 16 ( 12/22)
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Week 17 ( 12/29)

® iag:ijisy

® FiH A

Eapen, T., Finkenstadt, D. J., Folk, J., & Venkataswamy, L. (2023). How generative Al can augment human
creativity. Harvard Business Review, 101(4), 56-64.
Rafner, J., Beaty, R. E., Kaufman, J. C., Lubart, T., & Sherson, J. (2023). Creativity in the age of generative Al. Nature
Human Behaviour, 7(11), 1836-1838.

Week 18 ( 1/5)

® iIpigy
® i ik
Sio, U. N., & Lortie-Forgues, H. (2024). The impact of creativity training on creative performance: A meta-analytic
review and critical evaluation of 5 decades of creativity training studies. Psychological bulletin, 150(5), 554.
McKay, A. S., Reiter-Palmon, R., Coombes, S. M., & Coombs, J. E. (2024). A meta-analysis of creativity training in
organizational settings. Creativity and innovation management, 33(4), 587-602.
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