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® Magaudda, P.(2020). Music Scenes as Infrastructures: From Live Venues to
Algorithmic Data. In Tofalvy, T., & Barna, E. (Eds.). (2020). Popular Music,
Technology, and the Changing Media Ecosystem: From Cassettes to Stream. Cham:
Springer International Publishing. (pp.23-42).
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Popular Communication, 18(1), 18 - 31.
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*Huang, C. —J. & Allgaier, J. (2015). What science are you singing? — A study of the
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Communication, 35 (2), 267-276.
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Technology in Pop Music 1970-1990,” in D. Cheng, M. Claessens, N.R.J. Gascoigne,
J.Metcalfe, B. Schiele and S. Shi (eds.) Communicating Science in Social Contexts.
New Models, pp. 139-150. New Practices, Berlin, Springer Press.
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