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Course Objective

This course explores how digital content can be optimized for both traditional search
engines and emerging Al-powered search and generative engines. Students will
develop practical skills in Search Engine Optimization (SEO), Generative Engine
Optimization (GEO), search intent analysis, content strategy, and website traffic
analytics. Through hands-on exercises and real-world cases, students will learn to
that enhance digital visibility,

design and evaluate data-driven strategies

discoverability, and engagement across evolving search environments.
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Teaching materials
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Textbooks/Reference

1. Eric Enge, Stephan Spencer, Jessie Stricchiola, The Art of SEO Mastering
Search Engine Optimization, 3/e, ISBN-13: 978-1491948965, O Reilly, 2015.

2. BerSLp R &, E R (2023), SEO& » I, #ik -
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1. Ross Hudgens, Generative Engine Optimization: The Definitive Guide to Al
SEO, ISBN-13: 978-1394439805, Wiley, 2026.

2. Google Search Central — Optimizing your website for generative Al features on
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Google Search

3. Aggarwal, P., Murahari, V., Rajpurohit, T., Kalyan, A., Narasimhan, K., &
Deshpande, A. (2024, August). GEO: Generative engine optimization.
In Proceedings of the 30th ACM SIGKDD Conference on Knowledge Discovery
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Presentation

HAti 1. Search engine basics

Other description

2. SEO planning: Customizing your strategy

3. SEO implementation: First stages

4. Keyword research: The theory behind keyword research

5. Developing an SEO-Friendly Website (1)

6. Content Marketing

7. How Social Media and User Data Play a Role in Search Results and Rankings
8. Mobile, Local, and Vertical SEO

9. Tracking Results and Measuring Success

10. Domain Changes, Redesigns, and Troubleshooting

11. GEO Strategy and Al Search Optimization




