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The purpose of the course is to provide an understanding of theories and practices
about marketing management so that students can understand how companies

develop their marketing strategy and what marketers usually do to meet their goals.




The course is structured around the critical important marketing process. Several
issues will be addressed via several lectures:
e Customer-oriented marketing concept
e Marketing environment analysis and planning
e Segmentation, targeting, and positioning
e Marketing strategy development (product strategy/pricing strategy/ channel
strategy/promotion strategy)
e Future marketing trends (such as digital marketing, omni-marketing channels,
and social commerce)
The course also includes group projects and case studies to improve students’
analysis and communication skills.
The course responds to the implementation of the University Social Responsibility
Scheme for the Ministry of Education and includes in the University’s “Creativity,
Innovation, Ingenuity and Entrepreneurship Program.” We cooperate with
individual farmers from Alisan Tfuya. Through group projects, students will use the
knowledge learned from the course to solve real marketing problems, develop their

understanding of the environment and achieve the SDGs.
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Course 1. To provide students insights into current marketing issues and demonstrate
Objective international views in terms of cultural, economic, and technology environmental
perspectives.
To enhance students’ communication skills.
3. To enhance students’ ability to work independently.
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1. The first lecture is the official class, which requires the attendance of all enrolled

students. During this session, we will organize students into groups. It is essential
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for students intending to register for the course to be present during this initial
class. Those who are absent from the first class will not be allocated to a group.
Following the second class, students who did not attend the first class will be
asked to withdraw from the course. This is an important reminder to all.

2. Students are expected to attend classes regularly. If students need to take a day
off, please request a leave from your instructor in advance and submit a formal
leave document within one month. During the lecture, the instructor will invite
students randomly to voice their views, share their opinions on the selected topic,

or give a presentation representing their groups. TWENTY marks deduction

course efforts (e.g., frequency and quality).

details, please refer to the course regulations.

more details, please refer to the information posted on
https://startupland.ccu.edu.tw/p/412-1249-3230.php?Lang=zh-tw

will be granted in the final course evaluation for students who got over FOUR
absences (including four) with no formal leave documents submitted.

3. The Google Classroom interactive E- teaching platform will be used in the
course. Course discussion and assignments will also be extended after class,
conducted online and offline. Please pay attention to the relevant course
information posted by the instructor on the platform at any time and complete the
course assignments and quizzes according to the prescribed time. Students are
encouraged to participate actively in online/offline learning and join interactive

discussions. The instructor will grant the students extra points according to their

4. The course assessment includes individual and teamwork performance. The
personal part consists of the midterm exam, final exam and personal reflection.
The team section provides group discussions and a final group project. At the end
of the semester, there will be a self-evaluation and mutual evaluation mechanism

for the group, which will adjust the grades based on the evaluation. For other

5. Students are highly recommended to participate in Startup Land’s activities. For
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research and STP.
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