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Z:fit Department & FT MBA DhEEE (& elective
compulsory/elective AR EBEEDE
RETEASEE
COM graduate students
only, except Department of
Business Administration
E ey Workplace Business English | £257# Credit(s) 3

Course title

EIEES e

ESAE /ESHH academic | 114-2 E2HA _EERHPEE Classroom Bl 427

year/Semester 2025 Spring semester

EE RSl BT R =456

Instructor Yung-huei Chen Time Wednesday 10:10-13:00
ZET AN = &L | Room 439 ESGTey—E) Phone: #34305

Instructor office number & Instructor Contact Email: clecyhc@ccu.edu.tw
office hour

B TBA Bh# Wk &G Email:

Teaching assistant TA contact

TefEaRtE NA

Pre-requisite courses

e HiE

Course Objective

Students will:

1. develop essential business English skills in this new economic era

2. express ideas properly in writing and speaking under business contexts

3. expand business-related vocabulary for communication

4. develop language fluency and self confidence in the workplace environment

AACSB BEERSEE HME Assurance of Learning (AOL) Learning goals
*EE SR R EE SR EEE B (Major or minor learning goal) » FFEEfEHfE ~ 2278 F

FEEFHE Major learning goal
HiE 4 2B LG4:Global

Perspectives

FEEFHEE Major learning goal
HE 4 1 £3REE LG4:Global Perspectives

REEFHFE Minor learning
goal

HEE 4 2IREGEE
LG4:Global Perspectives
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Teaching materials

English for business communication

4gl- Course website

® https:// www.ets.org/toeic/ (TOEIC)

® https://www.egodu.com/en/business-english/communication (business

communication 4 skills combined)

®  http://learnenglish.britishcouncil.org/en (business English & vocabulary skills)
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https://www.ets.org/toeic/
https://www.ego4u.com/en/business-english/communication
http://learnenglish.britishcouncil.org/en
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English for business communication

Textbooks/Reference
S HRA S B 20% | Gk Attendance 10%
Assessment Participation
YE2£ Homework 5% | B Project %
/N5 Quiz 5% | HAth 1 other ( ) %
Hth =% Midterm 30% | At 2 other ( ) %
HZ % Final 30% | HAth 3 other ( ) %
HAtnz5A 1. Classroom activities may include lectures, individual presentations, group

Other description

discussions, group presentations, on-line Ecourse learning, and pair works.
Smartphones should be switched off during the class hour.
A student should not be absent more than 3 times or a failing grade would be

received.
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in iz rial 2 Course Schedule

BER S B EED H{thz5 AR
week Description Textbook Remark
1. Ice breaker Course introduction
Commercial banks Bank teller
2. Unit 1 Loan officer
Branch manager
Low-risk investment Savings account
3. Unit 1
Money market account
High-risk investment ) Bond
4. Unit 1
Stock
5. Marketing mix Unit 2 City cafe
Character marketing ) Open Chan
6. Unit 2
Oden
7. Private branding Unit 2 4Ps
8. Review chapters Unit 1-2 Review
9. Midterm Midterm Midterm
Recruitment ] cv
10. Unit 3 )
Interview
11. Selection Unit 3 Want-Ad
Training ] Assessment, delivery, &
12. Unit 3
evaluation of Training
Manufacturing process Prototype
13. Unit 4 Logistics
Product launch
Logistics management Supply chain
14. Unit 4 Warehousing
Distribution center
Environmental and public safety issues ] Ecosystem
15. Unit 4
Impact
Final exam ) )
16. Final exam Final exam




