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% FIf Department IS Z Business ols 1 A% i# 1% Elective
Administration compulsory/elective

FRAL LA Az BT e & FRR £ 5% Credit(s) 3

Course title Consumer insights in digital

economy

2 F /% 3 academic

113-1 % 28 Fall semester 2024 F 3R HEL Classroom | & % 455

year/Semester

AR AT R A LR R Wednesday,
Instructor ¥ L5 B Time 1:10 PM~4:00

HEF I NERH) | FIL 440 /T 435 AT B 45 F 30 | Phone: 34323/ 34301

B f Instructor Office Hour: Instructor Email:

office number & Wed 4pm- 5pm or by appointment | Contact annieyu@ccu.edu.tw

office hour ireneyang@ccu.edu.tw
B4 BIw EAR B4 4 A 3 | xinyi0309@alum.ccu.edu.tw
Teaching assistant I BT/ TA contact yutung0225@gmail.com
A RAR N

Pre-requisite courses

e e (F &4 3 LAA)

FRAL B AZ
Course Objective

[ BB TOEEZRAR | A% ZHEUnigloAGUSEZ ESRAZ, B
BN GGl JE AT A A RAE. T, BRI Tk, RIZIE. T
RS AERLEEETZIHEEER. AR RSENTHTE, BHEHHK
FAEHAEE A4, EEEMRAIEME LT ERIBEEE F A 448
MZGARITHRRIE, KELEHFLEAE AGYRAZHER:

1. T RATHEAF 7069 B 93L& 2

2. TRRAEFAZRZNHERT, LofTh A @6 TR T MEE S,

& B BAT 2
3. RABENRENA Rk, OEGHE, BEHEGFHAMEHAL L
4, FAMARARFLEIITLOE LA T HAREE

AACSB £ & f # &% ¥ B4Z Assurance of Learning (AOL) Learning goals
*3h B A 2 R AKEF Y HAZ(Major or minor learning goal), FEEFEHREZEY BAZ

22 BH4& Major learning

goal

B#%3:

ARk AR 7
LG3:Problem Solving Skills

k2% ¥ B4Z Minor learning goal
BAZ 1: RAKSE2H LG1:Cost-

Benefit Analysis

22 % BH4& Major learning
goal

HiZ 2: Al %

LG2:Creative Thinking

#FA bt Course website

https://classroom.google.com/c/NzAINDY5NjkONjEO?cjc=oy7lknk [oy7lknk]

£% 54

Textbooks/Reference

® a4 B LA Brent Dykes (2022) H AT FHFAK: KEFIEF ARG A LA &
THITREAI TR AMER/ZELINLFE
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® Chip Heath, Karla Starr (2022) A # Fsu 473 F: LA h#itay 18 & 7l
HER, FE—RATHEREDS ., HEAF
® Think with Google https://www.thinkwithgoogle.com/intl/zh-tw/consumer-

insights/

® -Buzz #A5% 0 AEAF P8 https://www.i-buzz.com.tw/article/industry/

5 R
k)

Assessment

P 4 Participation 10 % | Bonus #=4» 4 %

CCUBA X UNIQLO X GU H&H X R R &%

rELGFYEE 15 %

B ¥ i B Oral Presentation 20%

CEFHEEREBASHE 10%

T EMEARE 45 %

j—_,ﬂb,/\
Other description

ia RAETT X REETIEDAHRIY
o IRRH: EEEARNE G KA TR B A AETRAA R
Wo HRIFARALT TN, REABERE —FH@H. FAHT

Mg, PEAELRITTARMF. wRXBFEMHRELEZLIREN
e-ﬁﬂ'fcﬁf’vﬂﬂé, H %A B ZER 89 Office Hour %M,

. A%—?%‘é‘ﬁ’ﬁ BSOS LD ELG(EHBR). DETHR
R, P EERERIRARRE R, DFEREA FETFLEHLR
PETMA, FRETH —AMMAEE L ILH, REMELE
BT ZERARTARRGTREE, UM E B |mAETH R
ia RALHF Bonus g (AHEE, AIFEE, BHESAN, LFEE)
o HiITHX: B A4AFANILIE 16184, RO 2P HiE, FX
BALKE R AP (28 FRAT— K 0e E 12:00 Z AT, B2 AR &
HE LRGN E, £ AT IG/FB £ F4 300 A M AT R 7 )
A (po LFHEXTH [ AHELD:

vV ALHGARENEORALLEMNE Y A ERRGRETFEHAAL
éﬁ‘u{—.‘j—
FRATAEAFTP RSB EIAMMOFHERED, 2L TARENE
SFATHRE

e Po X &/ EVAT v1E hashtags: ccuba, P ELE, HEZRK,
CCUBA xUNIQLOxGU

o My R: pFHh, AL, FAEARAE (F48H), £ LR
i'f%é' ] GOOGLE CLASSROOM #J Bonus 7424y E Bh# e 2 [5iA
weekend ATAEZ R £ 12 % #ﬁc“”%ﬂé@%ﬁiﬁb"ﬁ DRIEE, RERFLE
F2.8 B T Ao BN AR 0.5 5, B IR B 25 TAu ke Ak 4 e
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i3 CCUBAXUNIQLOXGU HEZRARE £

o HNE]L2GEUE: 2HGHFERFLERE S UQGU 4 S %
LB JE AT GRS E RORFK, TFAGE G — M EE AR E AT
AR EALY, B2 TS E E2 A BT R RRRIE A REN
TREH BN E L2 E google classroom 1F¥ B, e R &k
H R Z B F, FE AT RS SR EATRR AR
RB N T REHENE.

o NETHEAFHEMASH: UNIQLO 2 GU #74+— A £ [ Fast
Retailing 4o fT4Ti4 A B R BiE R EHEEEFE ]| b ETHHE
B, RAEELHEFETTR—A A ZBASEE, AFELERHE
E3RAT E1% 2 google classroom ¥ &,

e TeamProject B1: BGERBLENS I HELZRALETHE S
. MEREBEREERSN, IATHREZOFEL LEHE

s AP ERE: RAEBTESANBAARSE LM BT EL L
EERE, 0T EHS ARBARSLINE LA T HEGE—
i%_E 12:00 77 _E1% £ google classroom

- MRFFERRME:

v ERMEIAITE, NILFEA 12pt Ak, BITHE, BER
#), FA12/20 B k12 BEAT, MREGZ @ POFAE R LEE
google classroom #9Z ML E (KRABATRATLL 49 /) 40,
MABREARNH), FEFTEHAMRREREMEK,

vV D HERER [HRE, SEFERMAGE | 897 BT, RS
Bl 4 % 20 42y o SR L, X ABDERFEET IS 942
RMEREEE, REEGF S 0 AREAT— R 12/24 B L
12 ZLAT, #HR-E449F 2 1% PPT 45 % £ google classroom #9
DHEMREGURE, NEFHE 12/20 RIAEE—H, FEAEL
IR E BRE A MR R L TLEE4,

VORSRAE: BRI SR A BHE @ E(22%). O AR E(15%)
AR LR B R BLEFF(10%), 4 B &4 12/31 8 F 12 B
AT AREE LR R B SR A

VFEERE, AMRITAHREIFAFTEGINEHEZRAEE, &
A RRARKE KB 2 & #4 Appendix 89 [ % LBk ] B, E3
N EAEATIV A G ARE ZH 8, SRR R A

EHiti.




F A2 P £ Course Schedule

#Wk | BH NE 36 R B3 AR
week Date Description Assigned Readings Remark
1. 9/11 | KAL)
PRBLETEHBEETROVE? —RAR N uQGU %%
2. 9/18 o PR, . Bkl 1&2
4 AT BRI T ke el Kick-off
sk e o N BE o
3. 9/25 | FAzBF KT 89 & H4T A MR 354 342
" et o s F& 2 BR 5 (AT
4. 10/2 | HEHFTHEE(): MEHKE (—) ; ot
%R )
5. 10/9 | HEHFEHEE(): MEHE (2) 52 Mk 6&7 EEEFA L
6. 10/16 | Workshop 1. Using JASP to conduct statistical analysis and business Analytics
7. 10/23 10/24 & B ¥ %35 (MR
8. 10/30 | < B EARE = A via Webex
9, HEHEREEWN: 3kE AT A SREh & SLK A X
10. 11/13 > UQGU R4 . £ R 8 R+ 54542 5 2 iy 32 (19:00, £ 4)
11. HEHAHEEWN: Focus Group T B RH R WE R Y
12. Workshop 2. How to successfully conduct a focus group- practice
13. HE A RIS AT Coding & Text Analysis | 2067 A 43k & SLE A K
14. | 12/11 | R KEHEE A BAAEHEH T4 e 8&9&10
. 12/20 %%
S-S ; : :
15. 12/18 | 13—k : Preparing for final presentation g
. 12/24 # X
16. 12/25 <$ UQGU £ £ H K s % : Oral Presentation / o -~
ppt 15 %
17. 1/1 | MBR&ALH, HBR—X
18. 1/8 | AE%FE: TR UCAN HBEZLFFEME, #HodEs5H




e MELF:

1.

10.

Korst & Whitler (2020). Why the best tech firms keep customers front-of-mind. HBR.

https://hbr.org/2020/01/why-the-best-developers-keep-customers-front-of-mind

BEBERE, RARRFRFIES (2023). D57 £:FHF k.

https://www.hbrtaiwan.com/article/21786/how-to-gain-a-competitive-advantage-on-customer-

insights
Elizabeth Wang (2024). M E &4 SR, R LB IET N B HEER KR . Think with

Google. https://reurl.cc/oyRj9M

B T fT I EE R T E: F 8438 %% Goodnotes £18 35| 3% ; it £ L

E Evernote & 3% . https://www.i-buzz.com.tw/article/article?atype=industry&id=509

Market Research Academy (2023). Questionnaire Designing: Crafting an Effective Consumer Survey

for Actionable Insights. https://www.linkedin.com/pulse/questionnaire-designing-crafting-

effective-consumer-tsbmf (AR L F P a9 H A T%E)

Lulu Liu (2024). [ % #RAK]) 2024 & H 4540 L AR A00H & 4 18 3

https://cmri.itrue.com.tw/2024/07/26/2024 mothersday purchase/

ERNF. AR, £27TEXEERLAE, Think with Google. https://reurl.cc/eyzrOQ

HEZERBE, THRAE MRS —i-Buz BF2F KAt %2 AL. https://www.i-

buzz.com.tw/article/article?atype=industry&id=479

FEFRFZBETHHF LI 4 X Kobo 424k FLH &, AmazonKindle £ &R ZHE, H 2

B R AAEH B, https://www.i-buzz.com.tw/article/article?atype=industry&id=507

Elizabeth Wang (2024). 7 & 18R -Fr5BER Al 47, R3] 842 E ., Think with Google.

https://reurl.cc/adqODX
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