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MS/MA Program Syllabus
2023.09.26修訂
	系所Department
	醫管所Medical IM

	必選修compulsory/elective
	選修Elective

	課程名稱
Course title
	醫療行銷管理
Modern Healthcare Marketing
	學分數Credit(s)
	3

	課號
Course Code
	
	全英文授課English
Taught(EMI)
	是(Yes)

	學年/學期academic year/Semester
	114學年第二學期
	上課地點Classroom
	608

	講授教師
Instructor
	盧致誠
	上課時間
Time
	週二上午
0910:1200

	教師辦公室&諮詢時間 Instructor office & office hour
	
	教師聯絡資訊
Instructor Contact 
	Phone: 0939497193
Email: lu@mail.chimei.org.tw

	助教 
Teaching assistant
	
	助教 聯絡資訊
TA contact 
	Email:

	先修課程
Pre-requisite courses
	無

	學習目標
Learning Objective
	使學生瞭解: 
1. 醫療行銷之原理與概況 (Principle of the modern healthcare marketing )
2. 當今醫療行銷在醫療體系之運用 (Applications of the modern healthcare marketing )

	課程概述
Course Descriptions
	[bookmark: OLE_LINK1]介紹醫療行銷基本概念 Introduction of healthcare marketing
探討醫療行銷的內容與應用 Exploration of healthcare marketing
研討醫療行銷及其在新冠肺炎大流行的運用 Application of healthcare marketing post COVID-19 era

	對應AOL職能素養(AOL Competency)

	職能素養1(Competency 1): 知識整合 Knowledge Integration 
	無(No)


	課程類別
Course Attributes
	□人文關懷課程(Humanities Caring) □競賽專題課程(Competition)         □問題導向課程(Problem-solving)  □專題導向課程(Project-based)                     □實作課程(Practice-based)        □總整課程(Capstone)  

	教材編選
Teaching materials
	□自製簡報(self-made PPTs)     □課程講義(Teaching Notes)      
□自編教科書(self-made textbooks)        □教學程式(programming)           
□自製教學影片(self-made video)          □其他(Others)

	教學資源
Teaching Resources
	□課程網站(Website)  □實習網站(Intern Web) 
□教材電子檔供下載(Downloadable Files)      

	教科書/參考書
Textbooks/References
	Modern Healthcare Marketing in the Digital Era 2024 版本
醫療行銷管理(2021 三版) 

	評量方式(請填百分比)
Assessment 
	課堂參與 Participation
	30%
	個案討論 Case study
	%

	
	作業Homework
	30%
	專題 Project
	%

	
	小考Quiz
	0%
	其他1 other (         )
	%

	
	期中考Midterm
	0%
	其他2 other (         )
	%

	
	期末考Final
	0%
	其他3 other (         )
	%

	
	報告Presentation
	40%
	其他4 other (         )
	%

	其他說明
Other description 
	































課程規劃表Course Schedule
	週次
week
	日期
Date
	內容
Description
	教材章節
Textbook
	其他說明
Remark

	1.
	2/24
	Introduction
	
	

	2.
	3/03
	Healthcare Marketing, Meaning, Historical Development, Applications, and Current Status-1
	
	

	3.
	3/10
	Healthcare Marketing, Meaning, Historical Development, Applications, and Current Status-2
	
	

	4.
	3/17
	The Role of social media in Healthcare Marketing
	
	

	5.
	3/24
	Marketing of the Healthcare System in the Light of Sources of Its Financing and Tools for Building a Competitive Advantage
	
	

	6.
	3/31
	Marketing Strategies of Big Pharma and Impact of Generics in Healthcare
	
	

	7.
	4/07
	校際活動
	
	

	8.
	4/14
	Sustainability and Healthcare Marketing in the Digital Age
	
	

	9.
	4/21
	Midterm presentation
	
	

	10.
	4/28
	Artificial Intelligence in Medical and Healthcare Service
	
	

	11.
	5/05
	The Relevance of Literacy in Digital Health for Success of Healthcare and Its Marketing
	
	

	12.
	5/12
	A Review of the Colombian Healthcare System
	
	

	13.
	5/19
	Cross-Sector Partnerships and Relationship Marketing in Healthcare
	
	

	14.
	5/26
	The Application of Design Thinking in Healthcare Marketing
	
	

	15.
	6/02
	The Role of AI in Elevating Hospital Service Quality
	
	

	16.
	6/09
	Policy for Digitalization of the Georgian Healthcare System
	
	

	17.
	6/16
	Strategic and Positive Business Communication for Healthcare
	
	

	18.
	6/23
	Final presentation
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