EehE I (SR L) SRR A4
MS/MA Program Syllabus

2022.05.25 &57
Z:Fft Department EERT IM WhIEE(E (& Elective
compulsory/elective
ERIE AT Search Engine Marketing E25 8 Credit(s) 3

Course title

=5 [T

EL4E /21 academic | 114/2 RIS El5E 349
year/Semester Classroom

ST LT Lin, Sheng-Wei - ERIFE] Tuesday 8, 9, 10
Instructor i Time

PRI = & | B 613, time TBD HEREE &R Phone: 34613

Instructor office number

& office hour

Instructor Contact Email:

swlin@mis.ccu.edu.tw

Bh# Chuang, Yu-Chang B Wiss &R molei3 14@alum.ccu.edu.tw
Teaching assistant HEEE TA contact
FelERIE Students taking this course are required to complete a website-building project.

Pre-requisite courses

Therefore, students who choose to enroll must have previously taken a web
programming course and be familiar with basic HTML syntax, as this topic will not

be covered in the class.
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Course Objective

Search engines such as Google, Yahoo Bing have become part of our daily life today.
Search engine optimization (SEO) plays an important role in the services of any
business or government. After completing this course, students can optimize the web
pages and their content to get a higher ranking. At the same time, students can also
learn skills in website traffic analytics. Search engine optimization algorithms and
website traffic analytics methods will be taught in the class via practical examples.
Therefore, students can take on the development and optimization of website content,
including optimization for specific audiences. Students can also apply the knowledge

and skills learned in the class to optimize company websites in the real world.
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Teaching materials

2iE Course website
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Textbooks/Reference

1. Eric Enge, Stephan Spencer, Jessie Stricchiola, The Art of SEO Mastering
Search Engine Optimization, 3/e, ISBN-13: 978-1491948965, O Reilly, 2015.
2. BerSLp R &, E R (2023), SEO& » ', #ik -
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3. Brian Clifton, Successful Analytics: Gain Business Insights by Managing Google

Analytics, ISBN-13: 978-1910591000, Advanced Web Metrics Ltd, 2015.

4. Related paper readings (assigned in class)
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