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Pre-requisite courses

Students are expected to have an intermediate level of English proficiency prior to
enrolling in this course.
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Learning objective

By the end of the course, students can:

Communicate effectively in professional settings.

Write clear, concise, and impactful business documents.

Deliver professional presentations with confidence.

Collaborate effectively in teams on business projects.

Develop critical thinking and problem-solving skills in global contexts.

Nk v

AL
Course descriptions

This course develops advanced English communication competencies for business
and finance professionals, emphasizing real-world application and workplace
readiness. Through case-based learning, multimedia analysis, and structured
discussions, students evaluate authentic business communication scenarios,
analyze stakeholder dynamics, and formulate strategic responses.

Classroom activities include video-based situation analysis, guided simulations,
and collaborative problem-solving tasks designed to strengthen decision-making
and persuasive communication skills. Students actively engage in discussion
leadership and professional presentation exercises to enhance clarity, confidence,
and executive presence.

The course further integrates project-based learning, requiring students to conduct
field research on real business or market issues, collect and analyze data, and
produce formal Business Reports or Business Proposals. An invited industry
professional provides insight into employer expectations and professional
communication standards, reinforcing the connection between academic training
and workplace performance.

By combining analytical reasoning, structured writing, oral leadership, and
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industry exposure, the course prepares students for global business environments
and professional career advancement.
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Teaching materials
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Textbooks/References

Textbook: Thill, J. V., and Bovee, C. L. (2023). Excellence in Business
Communication. Pearson.
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Other description

This course explores English for Business Communication in an interactive and
engaging environment. All students are welcome, and I am committed to sharing
my experiences and supporting your learning. Unconventional ideas are
encouraged, and I am happy to assist with any academic or personal questions.

The course is designed as an employability-oriented, practice-driven
communication training module that bridges academic English development with
real-world business application. Grounded in a “Learn by Doing” philosophy, the
course integrates problem-solving, project-based learning, and industry exposure
to strengthen students’ workplace readiness.

The course is structured around four interconnected components:
1. Active Participation (20%)
Students are evaluated on both the quantity and quality of their in-class English




engagement. Participation requires thoughtful questioning, structured responses,
peer interaction, and spontaneous professional communication. This component
develops confidence, clarity of expression, and real-time response skills essential
in workplace discussions and meetings.

2. Weekly Reflective Writing (25%)

Students submit structured weekly reflection papers that include content review,
analytical insights, independent research, and current business-related
observations. These assignments cultivate logical organization, argument
development, evidence-based reasoning, and professional written expression in
English.

3. Case Leadership & Professional Presentation (25%)

Students analyze assigned business communication cases and lead structured class
discussions. Each group presentation includes an executive summary,
identification of key issues, a stakeholder analysis, strategic recommendations,
and facilitation of discussion. Evaluation includes both instructor and peer
assessment, reinforcing leadership, persuasion, and collaborative communication
competencies.

4. Applied Term Project (30%)

Students select a real-world business or market-related topic and conduct applied
research involving survey design, interviews, and data collection. Based on their
findings, students produce a formal Business Report or Business Proposal and
deliver a professional presentation. This project simulates a consulting process and
requires students to integrate analytical thinking, strategic recommendations,
professional writing, and presentation skills.

In addition, the course includes an invited industry professional who shares
practical insights on business communication expectations, employer evaluation
criteria, and interview performance strategies. This industry engagement
strengthens students’ understanding of workplace standards and connects
classroom training with professional realities.

Through these integrated components, the course systematically develops
students’ communication competence, analytical ability, collaborative skills, and
strategic thinking, aligning with the objectives of agile employability development
and global professional readiness.
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¥ | p# r 7 HEE Humm
week |Date Description Textbook Remark
1. 02/25 | Introduction
2. 03/04 | Interpersonal Communication Skills Chapter 2
3. 03/11 | Collaboration and Business Etiquette Chapter 3
4. 03/18 f/{(:ﬁ{r;l;r;;ccaetion Challenges in a Diverse, Global Chapter 4 Case 1
5. 03/25 | Planning, Writing, and Completing Business Messages |Chapters 5, 6, 7 Case 2
6. 04/01 | Planning, Writing, and Completing Business Messages |Chapters 5, 6, 7 Case 3
7. 04/08 | No class
8. 04/15 | Crafting Message for Digital Channels Chapter 8 Case 4
9. 04/22 | Writing Routine and Positive Messages Chapter 9 Case 5
10. | 04/29 | Writing Negative and Persuasive Messages Chapters 10 & 11 |Case 6
11. | 05/06 | Planning Reports and Proposals Chapter 12 Case 7
12. | 05/13 [ Writing and Completing Reports and Proposals Chapter 13 Case 8
13. | 05/20 |Preparing and Delivering Business Presentations Chapter 14 Case 9
14. | 05/27 |Building Careers and Writing Résumés Chapter 15
Applying and Interviewing for Employment
15| 06003 |0 aton Employabitiy. and Profewsional | 1P 16
Readiness
16 06/10 | Final Group Presentation
17 | 06/17 |Final Term Project Report Submission
18 | 06/24 |Flexible Week




