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Course Objective

The main purpose of this course is to focus on the strategic themes and issues

associated with success in the new economy. The course also highlights how these

strategic themes and issues differ from the fundamentals of old economy success.

After this course ends, students should be able to understand the environment and

strategies in the new economy and the effects of this global phenomenon.
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Teaching materials

4 4t Course website
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Textbooks/Reference

1. Laudon, K. C., Traver, C. G., “E-Commerce 2023-2024: Business, Technology,
Society” 16th Edition, Pearson Education.

2. Related paper readings (assigned in class)
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Other description

1. Introduction to E-commerce

2. E-commerce marketing and advertising

3. Social, mobile, and local marketing

4. E-commerce retail and services

5. Paper discussions (assigned in class)




