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	Department
	Department of Information Management

	Course Name
	Internet Marketing
	Credit
	3

	Course Code
	5303111_01

	Instructor
	Name: Chechen Liao
E-mail: ccliao@mis.ccu.edu.tw
Phone: 05-2720411 ext. 34610
Class Hour: Thursday 14:10~17:00 
Office Hour: Thursday 13:10~14:00
Room: 610, College of Management

	Location/Time
	616B College of Management/ Thursday 14:10~17:00

	Prerequisites
	No

	Course Objectives
	The objective of this course is to discuss electronic business applications from strategic & marketing perspectives and discuss the feasibility of internet marking from an integrated view of economy, information technology and marking.

	Course Materials
	1.	Zahay D. and Roberts M. L.Internet Marketing. 4th ed. South-Western, 2018.
2. Several EC cases from different publishers

	Course Web
	

	Reference
	

	Evaluation
	 Pre-test
	%
	■ Term Paper/Theses Writing
	20%

	
	 Quiz
	%
	■ Class Participation
	15%

	
	 Midterm Test
	%
	 Assignment
	%

	
	 Final Test
	%
	■ Presentation
	40%

	
	 Profile Report
	%
	 Role Playing
	%

	
	 Lab Exercises
	  %
	 Certification
	%

	
	 Oral Exam
	%
	■Others: Written Report
 Written Comments         
	25%

	Important Notes and Policies
	



CLASS SCHEDULE

	
	Date
	Content
	Text
	Reading
	Case

	1.
	02/20
	Introduction
	
	
	

	2.
	02/27
	Internet Marketing as Part of the Marketing Communications Mix
	V
	
	

	3.
	03/06
	The Internet Value Chain
	V
	
	

	4.
	03/13
	Business Models and Strategies
	V
	
	

	5.
	03/20
	The Direct Response and Database Foundations of Internet Marketing
	V
	
	

	6.
	03/27
	Online Branding and Video Marketing
	V
	
	

	7.
	04/03
	Spring Break
	
	
	

	8.
	04/10
	Display Advertising and Other Customer Acquisition Techniques
	V
	
	

	9.
	04/17
	Email Marketing to Build Consumer and Business
	V
	
	

	10.
	04/24
	Search Marketing: SEO and PPC
	V
	
	

	11.
	05/01
	Social Media Marketing
	V
	
	

	12.
	05/08
	Lead Generation and Conversion in B2B Markets
	V
	
	

	13.
	05/15
	Customer Relationship Development and Retention Marketing

	V
	
	

	14.
	05/22
	Developing and Maintaining Effective Websites

	V
	
	

	15.
	05/29
	Customer Service and Support in Web Space

	V

	
	

	16.
	06/05
	EC Cases 1 & 2
	
	
	V

	17.
	06/12
	EC Cases 3 & 4

	
	
	V

	18.
	06/19
	EC Cases 5 & 6

	
	
	V



ASSURANCE OF LEARNING CHECK LISTB.B.A Program



	Assessment Methods

	Mission
	To Create and share leading edge knowledge relevant to business that is of high impact and recognized by the international academic community.

	Evaluation
	Learning Goal

	
	Information Technology
	Knowledge Integration
	Quantitative Skill
	Global Vision 
	Business Ethics

	Direct Methods
	Assignment
	
	
	
	
	

	
	Quiz/ Midterm Test/ Final Test
	
	
	
	
	

	
	Case Discussion/ Presentation
	V
	V
	V
	V
	V

	
	Term Paper/Project
	V
	V
	
	V
	

	Indirect Methods
	Student Evaluation Of Objectives
	V
	V
	V
	V
	V

	
	General Satisfaction Survey
	
	
	
	
	



	Pedagogical Methods
	Lecture
□Case Discussion
□e-Learning
□Project Adventure
□Role Playing
□Business Simulation game
□Theater Learning
	Study Group
Seminar on Field Research
□Internship
□Service Learning
□Independent Study
□Dialogue Teaching
Others:  Presentation          

	Student Abilities Enhancement
	B. B. A. Program
□ Information technology: Understanding the current IT.
 Information technology: Applying the current IT in business.
 Knowledge integration: Understanding the content of key 
theories/knowledge.
 Knowledge integration: Applying key theories/knowledge in real practices.
 Knowledge integration: Realizing the implications of theories/knowledge.
□ Quantitative skills: Understanding of the concept of the methods of 
quantitative analysis.
□ Quantitative skills: Knowledge of the basic methods of analysis.
□ Quantitative skills: Knowledge of the complex quantitative methods of 
analysis.
 Global vision: Demonstrating international views.
 Global vision: Understanding cultural differences.
 Business Ethics: Understanding ethical issues.
□ Business Ethics: Illustrating fair course of action.
B. A. Program
□ Information technology: Understanding the current IT.
□ Information technology: Applying the current IT in economics.
□ Knowledge integration: Understanding the content of key 
theories/knowledge.
□ Knowledge integration: Applying key theories/knowledge in real practices.
□ Knowledge integration: Realizing the implications of theories/knowledge.
□ Quantitative skills: Understanding of the concept of the methods of 
quantitative analysis.
□ Quantitative skills: Knowledge of the basic methods of analysis.
□ Quantitative skills: Knowledge of the complex quantitative methods of 
analysis.
□ Global vision: Demonstrating international views.
□ Global vision: Understanding cultural differences.
□ Business Ethics: Understanding ethical issues.
□ Business Ethics: Illustrating fair course of action.
M. A. Program
□ Information technology: Understanding the current IT.
□ Information technology: Applying the current IT in economics.
□ Knowledge integration: Understanding the content of key
theories/knowledge.
□ Knowledge integration: Applying key theories/knowledge in real practices.
□ Knowledge integration: Realizing the implications of theories/knowledge.
□ Decision-making: Defining the scope of a problem.
□ Decision-making: Developing alternatives.
□ Decision-making: Selecting optimal solution.
□ Global vision: Demonstrating international views.
□ Global vision: Understanding cultural differences.
□ Business Ethics: Understanding ethical issues.
□ Business Ethics: Illustrating fair course of action.
M. S. Program
□ Information technology: Understanding the current IT.
□ Information technology: Applying the current IT in business.
□ Knowledge integration: Understanding the content of key 
theories/knowledge.
□ Knowledge integration: Applying key theories/knowledge in real practices.
□ Knowledge integration: Realizing the implications of theories/knowledge.
□ Decision-making: Defining the scope of a problem.
□ Decision-making: Developing alternatives.
□ Decision-making: Selecting optimal solution.
□ Global vision: Demonstrating international views.
□ Global vision: Understanding cultural differences.
□ Business Ethics: Understanding ethical issues.
□ Business Ethics: Illustrating fair course of action.
M. B. A. Program
□ Information technology: Understanding the current IT.
□ Information technology: Applying the current IT in business.
□ Knowledge integration: Understanding the content of key 
theories/knowledge.
□ Knowledge integration: Applying key theories/knowledge in real practices.
□ Knowledge integration: Realizing the implications of theories/knowledge.
□ Leadership: Knowing different leadership theories.
□ Leadership: Analyzing source of power.
□ Leadership: Proposing effective leadership style for different situations.
□ Global vision: Demonstrating international views.
□ Global vision: Understanding cultural differences.
□ Business Ethics: Understanding ethical issues.
□ Business Ethics: Illustrating fair course of action.
E. M. B. A. Program
□ Communication Sills: Demonstrating oral and written communication skills
 effectively. 
□ Communication Sills: Developing the logical ideas for the audience to
 understand clearly.
□ Communication Sills: Ability to facilitate communication and interactions 
within the team.
□ Knowledge integration: Understanding the content of key 
theories/knowledge.
□ Knowledge integration: Applying key theories/knowledge in real practices.
□ Knowledge integration: Realizing the implications of theories/knowledge.
□ Leadership: Knowing different leadership theories.
□ Leadership: Analyzing source of power.
□ Leadership: Proposing effective leadership style for different situations.
□ Global vision: Demonstrating international views.
□ Global vision: Understanding cultural differences.
□ Business Ethics: Understanding ethical issues.
□ Business Ethics: Illustrating fair course of action.
Ph.D. Program
□ Training in teaching: Teaching assistant or instructor.
□ Training in teaching: Teaching evaluation.
□ Specialized knowledge: Understanding the content of key
 theories/knowledge.
□ Specialized knowledge: Applying key theories/knowledge in real practices.
□ Specialized knowledge: Realizing the implications of theories/knowledge.
□ Research skills: Developing advanced research skills that relevant to
 business problem.
□ Research skills: Complete a doctoral dissertation which performs
 independent research.
□ Global vision: Demonstrating international views.
□ Global vision: Understanding cultural differences.
□ Business Ethics: Understanding ethical issues.
□ Business Ethics: Illustrating fair course of action.

	Contribution to learning goals
	□Students are equipped with the ability to understand and analyze the operational processes of enterprises. 
■Students are equipped with the ability to apply IT in the practical situations. 
■Students are equipped with the ability to carry out projects in Information Management field 
■Students are equipped with the abilities of innovative thinking and problems solving in Information Management field independently
■Students are equipped with the ability to cooperate and collaborate with people from diversified fields
□Students are equipped with social responsibility, humanities accomplishment, and sacrificing spirit.



4

