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Basic information:

Course Name: Management Information Systems (¢ JZ 3 31 & 5t)
Course Code: 5205005

Credit: 3 (Compulsory Subject)

Instructor: Dr. Cheng-Kui (Tony) Huang (F i %)

Email: bmahck@ccu.edu.tw

Phone: 05-2720411 ext. 34319

Instructor Office: 4563

Location: 454

The course corresponds to the following SDG (Sustainable Development Goals):
Goal 1: No Poverty

Goal 4: Quality Education

Goal 8: Decent Work and Economic Growth

Goal 9: Industry, Innovation and Infrastructure

Goal 10: Reduced Inequalities

Goal 12: Responsible Consumption and Production

Goal 16: Peace, Justice and Strong Institutions
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(This course serves as a foundational course for the following listed programs: Business
Artificial Intelligence, Business Analytics, Digital Technology Manager, and Marketing
Technology.)

Instructional objective:

In today’s globalized trade landscape, the rise of information economies and the pervasive
influence of the Internet and other global communication networks have revolutionized the
role of information systems in business and management. This course not only serves as an
introduction to management information systems (MIS) but also delves into their crucial role
within networked enterprises. By incorporating ChatGPT’s innovative ideas, we can explore
the symbiosis between human intelligence and cutting-edge technologies.

By taking this course, you will gain a comprehensive understanding of MIS, their impact
on organizations and individuals, and their potential to boost competitiveness and operational
efficiency. Information systems have become indispensable in creating competitive firms,
managing global corporations, and delivering exceptional products and services to customers.
With ChatGPT’s insights, we can explore how advanced technologies further enhance
decision-making, automate tasks, and personalize customer experiences.

Embark on this transformative journey where information systems bridge the gap
between human ingenuity and technological progress. Uncover the limitless possibilities that
lie at the intersection of business, management, and the ever-evolving world of information
systems.




Text books (TB):
It is no mandatory to purchase.

1. (English version) Management Information Systems: Managing the Digital Firm, 14th
Edition (2016), by Kenneth C. Laudon, Jane P. Laudon, Pearson.
(¢ 2 R) g FM L% (% -+ zix) (Laudon 14/e) » Kenneth C. Laudon, Jane P.
Laudon ¥ > $fvBF > AARF -

2. (English version) Management Information Systems: Managing the Digital Firm 10/E
(2007), by K. Laudon and J. Laudon, Prentice Hall.
(P 2%) FFM G —F =it &2 > % L4 > Kenneth C. Laudon, Jane P.
Laudon ¥ » % 7k #F-> L &% 5 -

3. ChatGPT 2 #7# it :40/01/03 ~ Reason ~ Search ~ Canvas ~ Projects ~ Voice ~ Sora - 4&
PHFFEEFF R FT - BAALEIT G EAR S R
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Referred books:

l. F3F = % - 5% > David M. Kroenke, Randall J. Boyle /& ¥ - ¥|47 % ~ M2 2% #
(2016/9) > H L F pF LT o

2. FREE - BHEFIN(F e R L RIE  BHp ik (2000) 0 L A e

3. FRMEE —e P pEMPIL A (R R HAFF 2014) F%E A o

4. Journal paper, Conference paper, Research Report, Internet, Newspaper, and Magazine

Case study:
1. Cases on the textbook.

2. % E® (2020/6/18), “ [HBR vz ] ~ #p ik~ ¢ LR B % 25 #7779,
https://www.hbrtaiwan.com/article _content AR0009753.html.

3. N. G. Carr, “IT doesn’t matter,” Harvard Business Review, pp. 5-12, 2003.

4. R. Adner and D. C. Snow, “Bold retreat: A new strategy for old technologies,” Harvard
Business Review, 88(3), pp. 76-81, March 2010.

5. Leeetal., “The bullwhip effect in supply chains,” Sloan Management Review, pp. 93-102,
1997.

How to progress the course:
Teaching 70%, Presentation 20%, Discussion 10%

Grade distribution — Your grade will be determined based on the following criteria:

Class participation 10%, Reflection of HBR reading 10%, Mid examination 30%, Paper
presentation 30%, and its written report 20%




Course Schedule (Tentative and might be adjusted depending on the course progress)

Week Date Lecture Topic Reading
Week 1 09/10 | 1. Introduction to Management Information Systems
(MIS) cooperating with ChatGPT

2. Parable of Information Management Field

Week 2 09/17 | Chapter 1: Information Systems in Global Business | TB and case
Today study

Week 3 09/24 | Chapter 1: Information Systems in Global Business | TB and case
Today study

Week 4 10/01 | Chapter 1: Information Systems in Global Business | TB and case
Today study
Chapter 2: Global E-Business: How Businesses Use
Information Systems

Week 5 10/08 | Chapter 2: Global E-Business: How Businesses Use | TB and case
Information Systems study

Week 6 10/15 | Chapter 2: Global E-Business: How Businesses Use | TB and case
Information Systems study
Chapter 3: Information Systems, Organizations, and
Strategy

Week 7 10/22 | Chapter 3: Information Systems, Organizations, and | TB and case
Strategy study

Week 8 10/29 | Chapter 3: Information Systems, Organizations, and | TB and case
Strategy study

Week 9 11/05 | Chapter 4: Ethical and Social Issues in Information | TB and case
Systems study

Week 10 | 11/12 | Chapter 4: Ethical and Social Issues in Information | TB and case
Systems study
Understand the issue of addicted to my phone (& % 7
® )

Week 11 11/19 | Mid Examination

Week 12 | 11/26 | Paper Presentation (The schedule will be adjusted | Paper

accordingly based on the number of students, as the

number of presentation weeks will vary.)




Week 13 12/03 | Paper Presentation Paper

Week 14 | 12/10 | Paper Presentation Paper
Week 15 12/17 | Paper Presentation Paper
Week 16 | 12/24 | Paper Presentation Paper

Week 17 12/31 | Al-related Topic Speech

Week 18 | 01/07 | Course Review (Optional)

Notes:

(1) The presentation papers are selected from the top MIS field journal, such as: MIS Quarterly,
Information Systems Research, Journal of Management Information Systems,
Management Science, etc (Decision Support Systems, Information & Management,
Journal of Operations Management, Marketing Science, Data Mining and Knowledge
Discovery, IEEE Transactions on Knowledge and Data Engineering). The related issues
include: e-Business and e-Commerce (B2B, C2C, B2B, 020), IT Investment and Business
Value, Financial Technology (FinTech), Business Intelligence, Artificial Intelligence
(ChatGPT), Knowledge Management, Marketing Technology (MarTech), e-Marketing,
and e-WOM, Social Media, Information Systems Research, IS/IT Human Resource
Management and Organization, Our IT Life, Fake News, Gamification, ERP, IT Strategy,
etc. All presentation papers are listed on a PAPER LIST FILE.

(2) Selecting your presentation issue to write it down for your written report (or another issue).
Every team is encouraged to meet with me for the presentation issue selection if you have
no idea at all. You are very welcome to see me in my office once you got any questions.

All digital resources can be downloaded by our BI laboratory’s WWW or FTP.



ASSURANCE OF LEARNING

Learning Goal 3: Research Skills

Objectives:
3.1. Identifies, summarizes and reformulates problems, or questions, or work assignments

3.2. Identifies and assesses conclusions, implications and consequences

Learning Trait:

Trait 1. Identify problems in research

Trait 2. Establish research structures and construct a research methodology
Trait 3. Apply methods to collect and to analyze data

Trait 4. Draw a conclusion
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