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	Credit
	3
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	N/A

	Course Objectives
	This course is designed with the following general objectives: 

· To establish a sound general knowledge of E-marketing strategy. This is intended to provide students solid academic grounding. 

· To learn the issues that marketing managers and top management face today and how to use efforts to facilitate the organization’s objectives, capacities, and resources with marketplace needs and opportunities. 

· To presents tools and frameworks for analyzing recurring problems in E-marketing strategy. These tools and frameworks are directly applicable to marketing challenges.
Objectives:

This course is designed with the following general objectives: 

· To establish a sound general knowledge of the E-marketing strategy. This is intended to assist students in being aware and conversant in the subject. 

· To learn the issues that business faces today and how technology will assist in addressing these issues. 

· To understand the responsibilities, functions, and practices of an marketing department within an organization.


	Course Materials
	Strauss, J., Frost, R., and Sinha, N. (2018). E-Marketing (8th ed.). Pearson: Boston.

	Course Web
	http://ecourse.elearning.ccu.edu.tw/

	Reference
	Additional materials will also be provided in the form of handouts and on the Class Website

	Evaluation
	xAssignment
	12.5%
	xCase Discussion 
	12.5%

	
	xQuiz
	25%
	xPresentation
	12.5%

	
	xMidterm Test
	25%
	xTerm Paper/Project
	12.5%

	
	□Final Test
	%
	
	

	Important Notes and Policies
	Regular attendance is expected. “Roll” will be taken, and repeated absences will inevitably hurt your performance in this class. Come to class on time. Busy as you must be, I will require you to be present in the classroom when class sessions begin. Coming in late disrupts class and annoys both your professor and your classmates. Roll will be taken as class begins. If you are more than twenty minutes late you will be counted absent for that class session.


CLASS SCHEDULE

Subject to change upon circumstantial necessity

	
	Date
	Preparation, Activities, and Evaluation
	Reading
	Assignment

	1. 
	09/09 
	Introduction and Course Overview
	
	

	2. 
	09/16 
	Past, Present, and Future
	Chapter 1
	

	3. 
	09/23
	Strategic E-Marketing and Performance Metrics
	Chapter 2
	

	4. 
	09/30 
	holiday
	
	

	5. 
	10/07
	holiday
	
	

	6. 
	10/14
	The E-Marketing Plan /Global E-Markets /Ethical and Legal Issues
	Chapter 3/Chapter 4Chapter 5
	

	7. 
	10/21 
	E-Marketing Research
	Chapter 6
	

	8. 
	10/28
	Connected Consumers Online
	Chapter 7
	

	9. 
	11/04
	Mid-Term Exam Week
	
	

	10. 
	11/11 
	Segmentation, Targeting, Differentiation, and Positioning Strategies
	Chapter 8
	

	11. 
	11/18
	Product: The Online Offer
	Chapter 9
	

	12. 
	11/25                            
	Price: The Online Value
	Chapter 10
	

	13. 
	12/02
	The Internet for Distribution
	Chapter 11
	

	14. 
	12/09
	E-Marketing Communication: Owned Media
Presentation (1)
	Chapter 12
	

	15. 
	12/16
	E-Marketing Communication: Paid Media 
Media Presentation (2)
	Chapter 13
	

	16. 
	12/23
	Final Exam Week
E-Marketing Communication: Earned 
	Chapter 14

	

	17. 
	
	
	
	

	18.
	
	
	
	


 ASSURANCE OF LEARNING CHECK LIST

	Assessment Methods

	Mission
	To Create and share leading edge knowledge relevant to business that is of high impact and recognized by the international academic community.

	Evaluation
	Learning Goal

	
	Information Technology
	Knowledge Integration
	Decision

Making
	Global Vision
	Business Ethics

	Direct Methods
	Assignment
	x
	x
	x
	
	

	
	Quiz/ Midterm Test/ Final Test
	
	x
	x
	
	

	
	Case Discussion/ Presentation
	x
	x
	x
	x
	

	
	Term Paper/Project
	x
	x
	x
	x
	x

	Indirect Methods
	Student Evaluation Of Objectives
	
	x
	x
	
	

	
	General Satisfaction Survey
	x
	x
	
	
	


	Pedagogical Methods
	xLecture

xCase Discussion
xe-Learning

□Project Adventure

□Role Playing

□Business Simulation game

□Theater Learning
	xStudy Group

□Seminar on Field Research

□Internship

xService Learning

□Independent Study

□Dialogue Teaching

□Others:          

	Student Abilities Enhancement
	B. B. A. Program
□ Information technology: Understanding the current IT.
□ Information technology: Applying the current IT in business.
□ Knowledge integration: Understanding the content of key 
theories/knowledge.

□ Knowledge integration: Applying key theories/knowledge in real practices.
□ Knowledge integration: Realizing the implications of theories/knowledge.
□ Quantitative skills: Understanding of the concept of the methods of 

quantitative analysis.

□ Quantitative skills: Knowledge of the basic methods of analysis.

□ Quantitative skills: Knowledge of the complex quantitative methods of 

analysis.

□ Global vision: Demonstrating international views.
□ Global vision: Understanding cultural differences.
□ Business Ethics: Understanding ethical issues.

□ Business Ethics: Illustrating fair course of action.
B. A. Program
□ Information technology: Understanding the current IT.
□ Information technology: Applying the current IT in economics.
□ Knowledge integration: Understanding the content of key 
theories/knowledge.

□ Knowledge integration: Applying key theories/knowledge in real practices.
□ Knowledge integration: Realizing the implications of theories/knowledge.
□ Quantitative skills: Understanding of the concept of the methods of 

quantitative analysis.

□ Quantitative skills: Knowledge of the basic methods of analysis.

□ Quantitative skills: Knowledge of the complex quantitative methods of 

analysis.

□ Global vision: Demonstrating international views.
□ Global vision: Understanding cultural differences.
□ Business Ethics: Understanding ethical issues.

□ Business Ethics: Illustrating fair course of action.
M. A. Program
□ Information technology: Understanding the current IT.
□ Information technology: Applying the current IT in economics.
□ Knowledge integration: Understanding the content of key
theories/knowledge.

□ Knowledge integration: Applying key theories/knowledge in real practices.
□ Knowledge integration: Realizing the implications of theories/knowledge.
□ Decision-making: Defining the scope of a problem.
□ Decision-making: Developing alternatives.
□ Decision-making: Selecting optimal solution.
□ Global vision: Demonstrating international views.
□ Global vision: Understanding cultural differences.
□ Business Ethics: Understanding ethical issues.

□ Business Ethics: Illustrating fair course of action.
M. S. Program
x Information technology: Understanding the current IT.
□ Information technology: Applying the current IT in business.
x Knowledge integration: Understanding the content of key 
theories/knowledge.

□ Knowledge integration: Applying key theories/knowledge in real practices.
□ Knowledge integration: Realizing the implications of theories/knowledge.
x Decision-making: Defining the scope of a problem.
x Decision-making: Developing alternatives.
□ Decision-making: Selecting optimal solution.
□ Global vision: Demonstrating international views.
□ Global vision: Understanding cultural differences.
□ Business Ethics: Understanding ethical issues.

□ Business Ethics: Illustrating fair course of action.
M. B. A. Program
□ Information technology: Understanding the current IT.
□ Information technology: Applying the current IT in business.
□ Knowledge integration: Understanding the content of key 
theories/knowledge.

□ Knowledge integration: Applying key theories/knowledge in real practices.
□ Knowledge integration: Realizing the implications of theories/knowledge.
□ Leadership: Knowing different leadership theories.

□ Leadership: Analyzing source of power.

□ Leadership: Proposing effective leadership style for different situations.

□ Global vision: Demonstrating international views.
□ Global vision: Understanding cultural differences.
□ Business Ethics: Understanding ethical issues.

□ Business Ethics: Illustrating fair course of action.
E. M. B. A. Program
□ Communication Sills: Demonstrating oral and written communication skills

 effectively. 

□ Communication Sills: Developing the logical ideas for the audience to

 understand clearly.

□ Communication Sills: Ability to facilitate communication and interactions 

within the team.

□ Knowledge integration: Understanding the content of key 
theories/knowledge.

□ Knowledge integration: Applying key theories/knowledge in real practices.
□ Knowledge integration: Realizing the implications of theories/knowledge.
□ Leadership: Knowing different leadership theories.

□ Leadership: Analyzing source of power.

□ Leadership: Proposing effective leadership style for different situations.

□ Global vision: Demonstrating international views.
□ Global vision: Understanding cultural differences.
□ Business Ethics: Understanding ethical issues.

□ Business Ethics: Illustrating fair course of action.
Ph.D. Program
□ Training in teaching: Teaching assistant or instructor.

□ Training in teaching: Teaching evaluation.
□ Specialized knowledge: Understanding the content of key
 theories/knowledge.
□ Specialized knowledge: Applying key theories/knowledge in real practices.
□ Specialized knowledge: Realizing the implications of theories/knowledge.
□ Research skills: Developing advanced research skills that relevant to

 business problem.

□ Research skills: Complete a doctoral dissertation which performs
 independent research.

□ Global vision: Demonstrating international views.
□ Global vision: Understanding cultural differences.
□ Business Ethics: Understanding ethical issues.

□ Business Ethics: Illustrating fair course of action.

	Contribution to learning goals（請老師務必勾選）
	□Students are fostered the ability to perform basic research

□Students are equipped with the ability to use IT to manage the operations of organizations

xStudents are equipped with substantial domain knowledge, and the abilities of analysis and problem solving 

xStudents are equipped with the abilities of leading, managing, and planning

xStudents are equipped with the English ability to communicate with foreigners 


M.S. Program
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