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Pre-requisite courses

Introduction to Information Management
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Learning Objective

- Analyze how psychological, social, and cultural factors influence consumer
decision-making in digital and traditional environments.

- Apply consumer behavior theories to the design and evaluation of information
systems, digital platforms, and marketing strategies.

- Interpret consumer data from online platforms (e.g., social media and e-

commerce) to generate actionable business insights.
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Course Descriptions

As Management Information Systems (MIS) represent a multidisciplinary field that
integrates both technical and behavioral approaches—commonly referred to as a
sociotechnical system—this course emphasizes the behavioral perspective.
Undergraduate students will explore the psychological, cultural, and technological
factors that shape consumer decision-making. Core topics include the foundations of
consumer behavior—buying, having, and being—as they relate to choosing and using

products to create and communicate identity.

The course also highlights the critical role of MIS environments—such as online
communities, social networks, information search systems, internet retailing, and

artificial intelligence (AI)—in analyzing and influencing consumer behavior.




Through this multidisciplinary lens, undergraduate students will gain the behavioral
foundations necessary to design effective digital systems and support strategic, data-

informed business decisions.

This course consists of two main components each week: content sessions on
Mondays and case discussions on Wednesdays. Undergraduate students will learn to

apply their knowledge to real-world problems through a variety of case studies.
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Teaching materials

o8B 4R E (self-made textbooks) n# 212 I\ (programming)
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IR E/ISEE 1. (Main) Solomon, M. R. (2024). Consumer Behavior: Buying, Having and Being
Textbooks/References (14th ed.). Pearson.
2. (Supplement) Mothersbaugh, D. L., & Hawkins, D. L. (2024). Consumer
behavior: Building marketing strategy (15th ed.). McGraw Hill Education.
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Other description

- Given that each week includes a case discussion, arriving more than 15 minutes
late will result in dismissal.

- The instructor reserves the right to make changes to this syllabus, such as class
schedule, grading policy, etc., if necessary.

- There is no midterm exam/presentation in this course.

- Undergraduate students with limited English skills are welcome—this course is

also a great way to practice and improve vour English while learning.
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week | Date Description Textbook Remark
1. 09/08 | Course Overview
09/10 | An Introduction to Consumer Behavior Chapter 1
2. 09/15 | Consumer Ethics, the marketplace, and Chapter 2
09/17 | the Planet
3. 09/22 | Perceiving and Making Meaning Chapter 3
09/24
4. *09/29 | Learning, Remembering, and Knowing Chapter 4 | *09/29 is a make-up holiday
10/01 for Confucius’s birthday
(Day off).
5. “10/06 | Motivation Chapter 5 | *10/06 is a moon festival
10/08 (Day off).
6. 10/13 | Attitudes and How to Change Them Chapter 6
10/15
7. 10/20 | Deciding Chapter 7
10/22
8. 10/27 | Buying, Using, and Disposing Chapter 8 | (Assign Final Presentation)
10/29
9. 11/03 | Identity and the Self Chapter 9
11/05
10. H; ig Personality, Values, and Lifestyles Chapter 10
11. 11/17 | Social and Cultural Identity Chapter 11
11/19
12. | 1124 | How Groups Define Us Chapter 12
11/26
13. [ 12/01 | Social Class and Status Chapter 13
12/03
14. | 12/08 | Culture (End) Chapter 14
12/10
15. | 12/15 | Final Presentation
12/17
16. | 12/22 | Final Exam

*The schedule and content may be subject to change.




