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Course Objective

Search engines such as Google and Yahoo Bing have become part of our daily lives

today. Search engine optimization (SEO) plays an important role in the services of any

business and government. After completing this course, students can optimize their

web pages and content to get a higher ranking. At the same time, students can also

learn website traffic analytics skills. Search engine optimization algorithms and

website traffic analytical methods will be instructed via practical examples in the class.

Therefore, students can take on the development and optimization of website content,

including optimization for specific audiences. Students can also apply the knowledge

and skills learned in the class to optimize company websites in the real world.
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Textbooks/Reference

1. Eric Enge, Stephan Spencer, Jessie Stricchiola, The Art of SEO Mastering
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Presentation

HAtlE5i 1. Search engine basics

Other description

2. SEO planning: Customizing your strategy

3. SEO implementation: First stages

4. Keyword research: The theory behind keyword research

5. Developing an SEO-Friendly Website (1)

6. Content Marketing

7. How Social Media and User Data Play a Role in Search Results and Rankings
8. Mobile, Local, and Vertical SEO

9. Tracking Results and Measuring Success

10. Domain Changes, Redesigns, and Troubleshooting




